
What Focus Groups Look Like:

Times and dates: We are flexible so can accommodate you and the focus group partici-
pants. Let us know which dates suit and when.

Length: 60-75 minutes. 

Number of participants: 5-30, although arrangements can be made for groups that fall 
outside of these numbers. 

Room setup: tables for 5-8 people, whiteboard or flipchart.

Style of focus group: Interactive workshops that aim to bring people’s experiences into 
focus. Through collaboration we want to identify what works and what doesn’t. We want to 
pinpoint the areas where change is needed and capture ideas and possible solutions for 
future practice and policy pertaining to youth employment and transitions. 

Facilitation: NYC will provide a skilled facilitator. Opportunities for co-facilitation are wel-
comed and encouraged particularly with larger groups.

What else?
A survey will be administered at the beginning of the focus group to capture quantitative 
data and information for our research team. All identifiers will be removed in the writing 
up of results and outcomes unless otherwise specified by participants. 
We are committed to any child protection and privacy requirements and creating a safe 
space for people involved in focus groups.

Why Focus Groups Matter: 

Focus groups, public hearings, online submissions and engagement through various social 
media platforms are some of the ways in which the NYC aims to connect with people.

The focus groups are particularly critical to the inquiry because:

1. They enable us to hear from people from diverse backgrounds. We want to hear from 
a diverse range of people in order to ensure the work of the NYC is inclusive of different 
communities of people. We’re aiming to run focus groups with people that may be less 
likely to provide written submissions or testify at public hearings. For example young peo-
ple from marginal backgrounds or people with disability.

2. They amplify and empower the youth voice. Young people’s voices are often absent 
from debates about education, training, employment and the future of work. Although 
some young people are attending our public hearings and/or completing written submis-
sions, the primary way we are engaging with young people is through focus groups.

3. They provide a platform from which to collect evidence and ideas for solutions. 
The evidence we gather out of focus groups is different from the evidence being collect-
ed through public hearings and written submissions. The focus group setting provides a 
unique environment for us to consider and discuss possible solutions to the challenges 
faced by young people in employment and transitions. 



• Young people from diverse back-
grounds, including indigenous, cul-
tural and linguistically diverse, young 
people with disability, lived experi-
ence of homelessness, and have been 
or are incarcerated

• Young people who are employed, un-
employed or underemployed

The people and/or groups listed above are the people we primarily want to engage in 
focus groups as we believe it is essential to our inquiry to capture and represent these voices 
and perspectives. However, we will be running focus groups with other groups of people too. 

If there is a group of people you think we should be running a focus group with, please let us 
know and we will organise to collaborate with the people or the organisations you mention. 

If you are able to help us or require more information please contact Michael O’Meara via
0418 505 519 or mo@nycinquiry.org.au.

Also, if you have any further questions about focus groups, including questions about privacy 
or what we do with the data collected please contact Michael.

More information about the NYC inquiry

For more information about the NYC go to nycinquiry.org.au or contact us 
via info@nycinquiry.org.au.

• Young people who are secondary or ter-
tiary students, or school leavers.

• Teachers from high school, VET, TAFE, 
and university

• Parents and community members

• Employers

Interested in Running or Assisting to Run a Focus Group?

We need help with recruitment and promotion, venue and facilities, and resources 
e.g. butchers paper, whiteboard and/or flip chart.

There are a number of people we are targeting for focus groups. This includes:


